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ONLY THE STRONG SURVIVE

Three dollars a gallon, Sixty Dollars a fill-up! Where or when will it
| end? Possibly Never!

In order to survive in
business we at truenorth
take over.

== today’s gasoline distribution
Bl must change or Darwin will

truenorth’s survival
company culture in that we
ience retailer versus a gaso-

is tied to a change within the
need to become a conven-
line retailer.

Understanding our customers and identifying all of their convenience
needs is our only hope for survival.
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After 89 years of doing business the gasoline way ~ it's time to
{change and SURVIVE! W. G. Lyden, lll ~CEO
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Store #761/Springboro is
trueClean With Their New Car Wash

Store #761/Springboro recently had a new rollover car
wash installed and it seems to be a big hit with the cus-
tomers. In speaking with Customers while visiting the
store they are very impressed with the way it cleans
your car. One customer stated that his experience in
our new wash has changed his thinking about auto-
matic car washes. The
new car wash was
opened on March 17"
and has already
washed 325 cars. As
an added conven-
ience, Store #761/
Springboro also has 4
self serve bays. Del-
mar Jessee, Manager,
is very proud of this
exciting new addition.




CALLING ALL DEALERS ~ YOU HAVE TO SURVIVE TO THRIVE!

SPRING HAS SPRUNG and it is time to prepare for the summer season and beyond. Shed those winter
blahs and refresh your location with paint, new uniforms, ‘decals, signs and a little elbow grease. DON'T
FORGET — Shell/truenorth’s co-op advertising fund is designed to help you with some of these needs.

IT'S A JUNGLE OUT THERE ~ evaluate your business-and consider the investment needed to compete suc-
cessfully with current and future market competition.-More than 20 dealers have taken advantage of the pro-
grams offered by truenorthto rebuild their station or replace their dispensers. Hurry and Sign Up ~ several
dealers have and are in the planning stage for 2008.

HERE COMES “SHELL REWARDS” ~ “Shell Rewards” is an exciting new program offered by Shell that of-
fers promotional messaging to the customer on the fuel dispenser display screen and can offer “instant re-
wards” in the form of fuel price rollbacks or discounts, car wash discounts, etc. This program gives you an
opportunity to target customers based on buying history which will increase product and brand loyalty.

IT'S SURVIVAL OF THE FITEST ~ YOUR DISTRICT MANAGER to discuss Shell Rewards, dispensers, and re-
build program opportunities. Working together gives us a greater opportunity to grow and improve our
business in.the future. Thanks for your business ~Keith McIntyre, VP ~ Dealers




2007 2007 ~ 1st & 2nd

“Driver of The Year” = YR Quarter Winner
Rodney Kirk | y

Qs 2 Rodney has been em-
ployed W|th truenorth Trucking since 1994.
He started his career in Youngstown and is
now the lead driver in Columbus. This is
the 2nd year in a row that Rodney has
earned this honor!
Way To Go Rodney !!
Each year our drivers put their skills gnd expertise to work to 3rdE§tSrv\\f\grr1]I? er
compete for the covenant title of “Driver of the Year”. Points
are accumulated for safety, environmental, productivity and in-
ter-personal attributes. Each quarter the driver with the most
points is awarded “Driver of the Quarter”. At the end of the
year, the driver with the most points accumulated in each cate-
gory is named “Driver of The Year”. Here are our SUPER-
STARS for 2007 I Great Job Guys !
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Dave Melillo
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